\ /
\\ Y
=~

STERLING

INTERNATIONAL

Active Involvement Directed for Success




\ /
A\ VY
=~
STERLING Active Involvement Directed for Success

INTERNATIONAL

BACKGROUND - Peter G. Glaw

For over forty years Peter Glaw has exercised his natural
entrepreneurial and leadership capabilities in the areas of business
development, marketing and franchising: researching, developing
and launching innovative products in international consumer
markets. At the core of Peter’s success lie his exceptional
consumer product and market knowledge, discipline, passion,
commitment and integrity. Peter will only consider partnering
himself to innovative ideas he truly believes have a value
proposition for the market audience. Understanding the
marketplace, Peter is personally and financially connected; able to
participate and add value in all ventures regardless of scalability.

Peter’s entrepreneurial spirit was sparked while serving in the
Canadian Military. He recognized an opportunity in the recreational
aviation category with the Ultra Light Aircraft. Peter was integral to
the design, development, manufacturing and creation of a
dealership network in the North American and Caribbean
marketplaces.

Pillars to Success:

o Value Added Business Model
o Natural Leadership Capabilities
o Performance Driven
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e Focus on Innovation

e Successful history of business
development

e Personal accountability

Major projects include:

TAB 1. Acoustical Ceiling Cleaning Solution
TAB 2. Fire Safe: Fire retardant solution
TAB 3. Counterfeit Money Detector

TAB 4. Trikes: Three wheeled motorcycle
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Acoustical Ceiling Cleaning Solution

Since 1960 over 20 billion sq ft of acoustic ceiling tiles had been
installed worldwide. Peter had a vision to create a tile cleaning
solution, which would provide a cost-effective alternative to
replacing tiles when in need of cleaning. Peter and his team
engineered the Acoustical Ceiling Cleaning Solution. The product
was successfully marketed worldwide through a dealership and
franchise network.
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by gertrude Olga Down

Paltern
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SUCCESS

IBDC specializes
in showing
inventors the
right path
leading to the
marketplace

Phato/ym Domeney

| - —- - )

IBDC gets a first hand lock at how the "Liquid
Glove” works from inventor Chrster Ostflund.
Acid bumed the nylon but not the hand.

Thomas Edison, one of North
America’s most proligic inventors,
once remarked that it is not the in-
vention that is imporant, but what
is done with the invention.

In a world of highly-specialized
technological developments,
It's a notable comment. Anyone
can have a great idea or product,
but if it doesnt get out into the
marketplace and into common
use, it might as well never have
been created. Many peole are
afraid of their success, and this
fear stifles their ingenuity and
creativity, says Peter Glaw.
As President of a unigue company
called International Business
Development Corporation, Glaw
has developed a sixth sense
about the misgivings of inventors.

He believes everyone has the
potential to generate at least one
truly noteworthy invention, or the
idea for one. Too often, however,
people don't follow the notion
through, apprehensive it won't
work. He or she may reason if it's
such a good ideq, then why hasn't
someone else thought of it?

LET'S TALK BUSINESS

37
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veryonc¢einawhile some-

one manages tc come up

withasimple product that

answers an obvious need
and makes a mountain of money
intheprocess. Peter Glaw is one
of those successful entrepre-
neurs

Glaw is the 31 -year-old founder
of National Acoustical Dry
Cleaning (NADC) which after
less than twa vears in business
is the North American leader in
its field. The company markets
and franchises a product that
Glaw and a chemist friend deve-
lopedin 1986 to clean acoustical
ceiling tiles—those waferlike
white tiles on the ceilings of
most offices. “l was sitting in my office and
| noticed there was & water stain on a
ceiling tile. [ tried to remaove it but |
couldn’t. So | tried replacing the stained
tile with a new one but that didn't work
because the new tile was so much brighter
than the surrounding ones, Then [ thought
to myself ‘Here's a great business oppor-
tunity! If I could develop a cleaning product
that’s clean and easy to use, | could
probably sell it to a lot of peaple.” "

As he began researching the product,
Glaw estimated that 20 billion square feet
of acoustical ceiling tile had beeninstalled
world-wide since 1980. Certain there was
amarket for agood cleaning agent for the
tiles, Glaw and his Toronto partner con-
cocted adry blend of enzvmes, surfactants
and emulsifiers to loosen and oxidize the
grease, smoke and dirt that becomes em
bedded in the tiles. They came up with a
non-toxic, biodegradable and self-acting
product which removes layers of grit and
grime from the tiles quickly and with little
mess. The solution is sprayed onto the
dirty surface and stains are chemically
removed overnight so that yellowed or
blackened tiles are rendered spotless by
the time the office opens again in the
morning. Glaw says the product works the
way Easy-Off oven cleaner removes stains
from a stove but without the fumes or
harmful side effects and with minimal

CLEANING UP

Gleaning gold from grease
By Robert J.L. Wright

physical efiort,

Success was sudden and dramatic. The
partners decided to franchise the business
and to date more than 40 have been sold,
making the operation the largest of its
kind in North America, "We expected to
sell maybe 10 franchises in the first year
butwe sold 4(," says Glaw, the company’s
president. They recently increased the
costof afranchise to $25 000 from $20,000
which they felt was underpriced. "We
teach them (franchisees) how to use our
tools, how to get sales, how to close
accounts, how to care for their equip-
ment..by the time our client walks away,
he or she is absolutely confident in his or
her ability 1o do the job."

Glaw believes Canadian businessmen
can learn a few lessons from Japanese
managers. “Treat every person with re-
spect and they'll take pride in their work.
Treat them well and they'll be happy and
they'll be productive.”

Glaw, a natural salesman. is spearhead-
ing the company's sales efforts. He spends
up t0 16 hours a day promoting the
product. “Fortunately I'm a bachelor so |
can fully commit my time to our product,”
he savs,
you have to know what it is you're selling.
And you must believe in your product.”

Others believe in Glaw's product too. [n
the company's first year of operation,

BUSINESS REPORT WINTER 1988 13

You've got to be a go-getter but

Peter Glaw, president of National Acoustical Dry Cleaning, parlayed a cleaning
formula into a successful franchise operation.

1887-88, NADC secured several prize con-
tracts including McDonald's Restaurants
and Tim Horton doughnus, Both these
chains have cooking operations that pro-
duce greasy residue. This problem, com-
bined with heavy customer activity, means
ceiling tiles quickly become covered with
smoke and grease and need to be cleaned
annually. And NADC's overnight process
meansthereis no down-time for restaurant
operations

Glaw attributes much of his success to
the self-discipline he learned during z
stint of military service. In the '80s and
'70s the Canadian Armed Forces ran &
wildly successful recruitment campaign
using the slogan 'see the world.' Glaw says
he wanted to travel and jumped at the
chance to see the world at scmeone else's
expense, He joined the forces as soon as
he graduated from high school in his
native Dunnville. As a forces parachutist
he had plenty of opportunity to see the
world from a multitude of vantage points
and also earned his flight wings during his
three-year stintin the Airborne Regiment

Glaw thinks the discipline and leadership
qualities so highly valued and promoted
by the Armed Forces helped him succeed
as a civilian entrepreneur. I was able to
develop my ability to focus on the activity
at hand. When there's a job to do, you do
it"
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NADCISN'T GLAW'S first attempt atentre-
preneurship. He set up his own ultra-light
aircraft business in 1981 thinking he
would attract clients who were frequent
business travellers, He acquired the Cana-
dian rights to a light aircraft marketed in
California and planned to manufacture
and sell similar aircraft to businesses for
about $5,000 = piece, "1 thought it was a
great business opportunity. I knew there
had to be a cheaper way of flying than
paying $2,000 to $3,000 for each private
business flight. I thought businessmen
would go for it. 8o, with apartner, I setupa
franchise. We manufactured our own craft
and provided training to our clients.”

Ultra-light lost money during its first
few years because of high start-up costs
and the need to publicize the service
About 50 clients received pilot training
annually and about 36 planes were sold
each year. Gradually the company began
to turn a profit but revenues never did
become as high as Glaw had anticipated
and eventually he sold his assets in the
company. “The aircraftindustry isn'tvery
profitable. It couldn't give me what |
wanted in terms of profitability," he says
candidly. “And at that point [ had thisidea
for setting up National Acoustical Dry
Cleaning."” Glaw sold his own plane as well.
“Ttjustdidn’t make good business sense to
keep it

Glaw says hislong-term goalis to become
financiallyindependentso he can continue
to take new business risks. He says he is
already financially comfortable but dec-
lines to reveal more than that,

WHILE MONEY IS important to Glaw, it is
really the strategy for securing it, the
skilled chase, that drives him. He is not &
disciple of Tom Peters or other business
gurus but he does have much in common
with other successful entrepreneurs, Glaw
takes risks and enjoys pulling them off.
"T'o me, success means putting together
different strategies to make money. I enjoy
thestrategy, the challenge, the chess game
of life. You make wise moves, you win. You
need to have a game plan to manipulate
your players, to make your moves. So you
setyour goals. And you ask yourself, 'How
am ] going to get it the easiest, fastest and
least expensive way?' "

Glaw sets specific goals for himself and
his carporation based on three-year incre-
ments. When he setup National Acoustical
Dry Cleaning he anticipated he would sell
about 10 franchises. He clearly underesti-
mated the demand for his product but has
compensatad for this by setting very ambi-
tious goals for the next three years. By
1991 he'dlike o have operations in Europe
and Asia "and be No. | in the world.” This
businessman may have removed himself
from the pilot's seat but the course he has
charted for National Acoustical Dry Clean-
ing shows no signs of turbulence. °

Robert J. L. Wright wrote the Success
column that appaared in the Fall issue.
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Fire Safe: Fire retardant solution

In 1989 Peter recognized an opportunity with a fi re prevention
product, the solution when applied to any porous surface would
prevent fi re from starting. Aligning with the products inventors,
Peter developed a marketable business model, selling dealerships
and franchises. Fire Safe, fi re retardant solution set the
foundation leading to new industry standards. Today these
standards are currently reflected in building and manufacturing
codes across various industries worldwide.







The heat iIs off

Three Hamilton partners

hope to make millions by

preventing fires

By Martha Jette

very so often a product is intro-
Educed that seems to be a sure

winner. A product that people
not only want, but one they desperate-
Iv need.

A former Ancaster resident and his
two Hamilton partners believe they
have found such a product. Peter
Glaw, vice-president of franchising
for Toronto Fire Safe of Mississauga,
claims the product “will stop fires
from ever happening again.” Fire
Safe produects have alreadv been
given the stamp of approval by the
Underwriters Laboratory of Canada
(ULC

Described as ‘user friendly’, Glaw
says “it's completely harmless to
plants and animals."

The Fire Safe line includes 24 dif-
ferent products which can be
sprayed, painted, dipped or rolled
onto just about anything, from a car-
pet or chesterfield to an entire house
Once applied, the non-toxic liquid pre-
vents burning.

Todemonstrate the effect, Glaw set
fire to a small piece of wood, one-half
treated with Fire Safe, one-half untre-
ated. As the flame moved across the
wood, some bubbling and charring of
the treated wood occurred, along with
some smoking, but it did not burn. Ina
house fire, he claims, the smoke
would be so minimal that no one
would be affected by it. “'If vou tre-
ated a whole house. it literally would
beimpossible to have a fire.” he says

Fire Safe products, he says. can

also be put directly into the rinse cy-
cle of a wash machine to render
clothes, bedsheets and other material
completely fire proof. He notes,
however, that rewashing is necessary
to maintain the effect. Items, such as
carpets that are heavily travelled, re-
quire reapplication about once a year,
while other carpeted areas need il ab-
out every five vears. Treated mat-

tresses and chesterfields are “pretty .

A )

Peter Glaw: vice-president of franchising

well good forever, unless dry
cleaned.”” When applied in a home,
the fire retardant remains effective
for about five vears.

“It's simple to do,” he says.
“There’s notricktoit." Noteveryone,
however, will get the chance, because
the produet will not be sold over the
counter. Instead, trained employees,
who have taken a four day course, will
carry out all applications

54 APRIL 148y




Thereare someitems that Fire Safe
products won’t work on, including
plastic and glass. “‘Anything that's
totally non-porous, it won't work
effectively on."” he says.

Fire Safe products have caplured
the attention of southern Ontario en-
trepreneurs. Five franchises at
$20,000 each hzve already been estab-
lished, and eight more areon the table
with the price tag rising to $35,000.
Locally, a franchise has been apen
since January at 134 Gravs Road in
Stoney Creek.

"“The public hears of samething that
stops fires and it's just an excellent
response,’’ says Pat Boyd. who oper-
ates the franchise along with her hus-
band.

Stoney Creek fire chief Bryan Hirst. |
who was impressed with the Fire Saie

— e

Fire Safe products
have captured
international
attention

video presentation. points out that
ULC approval indicates the products
do work as claimed. " Products of this
nature are needed ' He's relieved
that the general public will not be able
to purchase the products because us-
ing them incorrectly could give a
false sense of sccurity., He notes. |
however, that other fire retardant
products are on the market.

Because ol the financial potential of
| Fire Safe and the clammer 1o be first |
on the market. Glaw would not reveal |
the names of his Hamilton partners. l
specifics on product content, or the [
amount of the company s investment |
into the products. Stressing confiden- |
tiality. he says, “'I'm not going to give |
a dollar figure. A lot of money and a '
lot of years of research have been put
mto it.”"

The company is currently negotial-
ing with two Canadian airlines in- |
terested in the lire retardant coat- |

——

ings, The company is also working
with builders in Brampton to con-
struet new homes that are completely
fireproof. *‘Depending on the size. ab-
out $2.000 would do a new home." he
says.

Fire Safe products have captured
international attention. During the
course of the interview a German
newspaper called wanting to know ab-
out the new product. He's also had re-
quests for information about the pro-
ducts from the United States, Austra-
lia. the Far East and “even in com-

munist countries where they hate to
see [ree enterprise come into play.”
Around the world. he says. people are |
realizing that Fire Safe products are
“one hell of an investment. Come the
early part of the summer, vou will see
this product mtroduced and used in
the international marketplace

The overall forecast. he says is
tremendous. It's g mult-multi-
million dollar future. It's not a may-
be; it's for sure.” Glaw is certainly
not about to let his dreams go up in
smoke.

S
!

i
i
i
i

HAMILTON
BURLINGTON
OAKVILLE
EDITION

s

! Let’s ® Talk

MAGAZINE

AN b



Local man says
new products
will save lives

by Martha Jette

There are more than a dozen
fires every hour and every eight
minutes a house burns, accord-

ing to Statistics Canada. About.

4,000 people are injured and
675 people die in house fires
cach year,

“Can you imagine a product
that stops fires before they get
started?” asked former Ancaster
resident Peter Glaw.,

Well, it seems he has his finger
on the pulse of just such a prod-
vct. Mr. Glaw, vice-president of
franchising lor Toronto Fire
Safe L.T.D. and two unnamed
Hamilton partners (unnamed he
said, because competition is so
intense) are marketing a com-
pletg line of Fire Safe products
which can be dipped, rolied,
sprayed or painted on every-
thing from walls and doors w0
carpets, mattresses and clothing,

“We could treat almost any-
thing,” said Mr. Glaw. “Once
it's on the product — wood,
paper, fabric — it renders it
totally fire retardant.”

Only items that are “totally
non-porous,” such as glass and
plastic would be unaffected, he
said.

The Fire Safe line includes 24
different products designed to
fireproof specific items. All are
colorless and odorless and

described as “user friendly,”
hecause no protective clothing
needs 1o be worn when using
them.

When a fire starts, the liquid
rcacts with heat and flames to
produce non-combustible gases.
Though some charring occurs,
Mr. Glaw said any resulting
smoke 1s negligible.

DEMAND

For Mr. Glaw, 31, Fire Safe

products are the culmination of

4 nine-year career in various

aspects of franchising. Qriginal-
ly from Germany and a born
entrepreneur, he once ran a fran-
chise for B & G Aviation of
Hamilton. But his current under-
taking, he said, has him literally
scurrying to meet the demand.

“It's almost 2 multi-million
dollar business and it's flocding
the international marketplace,”
he said.

Only two months into produc-
tion, he has had countless calls
from Canada and abroad.
Though he’s trying to keep the
lid on information about Fire
Safe products until a major
media blitz planned for April, it
appears that just about everyonc
from here to Russia will have
already heard.

“We've had interest from
Communist countries,” he said.
“The press is starting to call up
like crazy.”

Obviously excited about the
venture, he noted calls from
Germany, Australia, China and
the Far East. Everyone wants 1o
know more about the amazing
new product line that can save
lives.

APPROVED

But is it all it claims to be?
Judging by a four-minute com-
pany video and an on-the-spot
test, one could be partially con-
vinced. However, the clinching
factor is a seal of approval from

——

the Underwriters Laboratory of
Canada, a government safety
organization. Actual demonstra-
tions on such items as curtains
and blinds have also passed the
National Fire Prevention Asso-
ciation's vertical fire bum test.

A strong believer in franchis-
ing, because ““the public buys a
uniform preduct of quality,” Mr.
Glaw said Fire Safe products
will only be available through
franchises, Five have already
been established in southern
Ontario, including one in Stoney
Creek, and current plans call for
cight more.

Lacally, Pat Boyd and her hus-
band operate & Firc Safe fran-
chise on Gray’s Road in Stoncy
Creek. Though no advertising
has been done, Mrs. Boyd said
the public’s response has been
excellent

“As far as I'm concemed, this
fire retardant is long overdue,”
she said.

The local franchise recently

showed the company's video 10
members of the Stoney Creek
fire department. Fire Chiefl
Bryan Hirst said he was
impressed.
“Anything that they can come
up with that doesn’t create
smoke,” he said, is a good thing.
“It is ULC approved, so they
must have done tests on iL”

Chiel Hirst noted that similar
products are available al some
local paint stores. However, he
said the company’s use of only

Continued to Page 3

Fire Safe line catching
international attention

Continued from Page 2

wzined personnel 1o apply the
products is belter, to ensure that
it's done properly. Chiel Hirst
said he expects to learn mare
about the products’ capabilities.

“They are saying they arc
going 1o put on an actual bumn in
the near future,” he said.

Calling the produets a terrific

investment, with a “multi-mul-
lion dollar future,” Mr. Glaw
said the cost of the franchises is
rising constantly. Originally sold
for §20,000, the franchise price
will soon increase o $35,000,

“I foresee it going further than
any other franchise in the world,
obviously because it can save
lives," he said.



by Martha Jette

There are more than 2 dozen
fires every hour and every eight
minutes a house bums, according

io Sutistics Canada. Abouwt 4,000
people are injured and 675 people
dic in house fires each year,

“Can you imagine a product that
stops fires before they get start-

ed?" asked former Ancaster resi-
dent Pefer Glaw,

Well, it seems he has his finger
on the pulse of just such a prod-
vct. Mr, Glaw, vice-president of
franchising for Toronto Fire Safe
L.TD. and two unnamed Hamil-
ton partners (unnamed he said,
because competition is so iniense)
are marketing a complete line of
Fire Safe products which can be
dipped, rolled, sprayed or painted
on everything from walls and
doors 10 carpets, mattresses and
clothing,

“We could treat almost any-
thing,” said Mr. Glaw. “Once it's
an the product — wood, paper,
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Local man says new products will save lives

fabric — it renders it totally fire
retardant.”

Only items that are “totally non-
porous,” such as glass and plastic
would be unaffected, he said.

The Fire Safe line includes 24
different products designed to
fireproal specific items. All are
colorless and odorless and
described as “user friendly,”
because no protective clothing
needs o be worn when using
them.

When a fire starts, the liquid
reacts with heat and flames to
produce non-combustible gases,
Though some charring occurs,

“Mr. Glaw said any resulting

smoke is negligible.
D

EMAND

For Mr. Glaw, 31, Fire Saft
produocts are the culmination of :
nine-year career in variou:
aspects of franchising, Originall:
from Germany and a bon
enwrepeeneur, he once ran a fran
chisec for B & G Aviation ©
Hamilton, But his current under
taking, he said, has him literall;
scurrying 19 meet the demand.,

“It’s almest a multi-million dol
lar business and it's flooding th
international marketplace,” v
said,

Only twa months into produc

Continued to Page 120

Fire Safe line catching

b 2 phets by Marha Jetia
FETER GLAW, vice-president of franchising lor Toronto Firg
Sale LTD. in Mississauga, shows how vertical blinds ara hung
1o dry after being dipped in the clear, odorless liquid which ha
cays will save llves around the world

international attention

Coutinoed lrom

tion, be has had countless calls
from Canada and abroad. Though
he's trying to keep the lid on
information about Fire Safe prod-
ucts until a major media blitz
planned for April, it appears that
Just about everyone from here w
Russia will have alrcady heard.

“We've had interest from Com-
munist countries,” he said. “The
press is starting 1o call up like
crazy.”

Obvicusly excited about the
venture, he noted calls from Ger-
many, Australia, China and the
Far East. Everyone wanis o know
more about the amazing new
product line that can save lives.

APPROVED

But is it all it claims 10 be?
Judging by a four-minute compa-
ny video and an on-the-spot test,
ane could be parially convinced.,
However, the clinching factor is a
seal of approval from the Under-
writers Laboratory of Canada, a
government safety organization.
Actual demonstrations on such
items as curtains and blinds have
also passed the National Fire Pre-
vention Association's vertical fire
burn 1est.

A strong behiever in franchising,
because “the public buys a uni-
form product of quality,” Mr.
Glaw said Fire Safe products will
only be available through fran-
chises. Five have already been
established in southern Ontario,
including one in Stoney Creek,
and current plans call for eight
more,

Locally, Pat Boyd and her hus-
band operate a Fire Safe franchise
on Gray's Road in Stoney Creck.
Though no advenising has been
done, Mrs. Boyd said the public’s
response has been excellent.

“As far as I'm concerncd, this
fire retardant is long overduc,”
she said.

The local franchise recenily
showed the company's videa to
members of the Stoney Creek fire
department., Fire Chief Bryan
Hirst said he was impressed

“Anything that they can come
up with that doesn't create
smoke,” he said, is a good thing.
“It is ULC approved, so they
must have done tests on it.™

Chief Hirst noted that similar
products are available at some
local paint stores. However, he
said the company'’s use of only
trained personnel to apply the
products is better, to ensure that
it’s done properly. Chiefl Hirst
said he expects to learn more
about the products’ capabilitics.

“They are saying they are going
1o put on an acteal bum in the
near futare,” he said.

Calling the products a terrific
investment, with a “multi-million
dollar futere,” Mr. Glaw zaid the
cost of the franchises is rising
constantly. Criginally sold for
$20,000, the franchise price will
s00n increase 10 $35,000.

“1 foresee it going further than
any other [ranchise in the world,
obviously because it can save
lives," he said.



Hamilton man’s hot new idea

®
By 1$TEVE ARNOLD

Offering franchises

Mr. Glaw, who now lives in Oak-
ville, is this

silent

ﬁnsmam&stmwbtﬁ-
ness venture for the former armed
pilot. In March 1988 he was
hawldt%ua firm caljedmcr:Jahona!
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clean the 14
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with new people can use,
then they’ll benefit and so will L"
Close-mouthed
Although he remains close-
th?fonr ific Fire Safe predacts
mmdmﬁcal

taking

the heat out of fires

Peter Giaw displays the effact of fire on untreated wood, left, and treated wood.

attractive for treatine the cfalle of

horses and for chicken barns where
fire is @ special risk.

Fire Safe products are being moved
through a franchise system —

“EE NN e a2 camnlate bamlkay

pilot,

developing a new business hasn't left
room for (oo much else in life.

“There’s not even time for flying

anymoare, in fact 1 haven't been doing

too much of anything lately because
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. K105 uRYy g, 21BS a1 1aNag]
SE SUBDO[S 4ons aJmea) ([t yoigm
udiedwed Jwsieape aaissew €
1IN0 135 0) Inoge st Auedwod sy,

.. Spioe pue Jajem ‘aseasy adaa uea
YL, ) 1INEW 3] U0 ASOL R 1)
JK] SAUIT) JIRY PUE OM),, IR ‘SWIRQD
ABIY Yatym sjuejaatoad aqe) 2aay)
adofpaop osje sey Aueduod ayy,

PIES 8y |, ‘0] YOBq S0
HE 3 ojeym sgeyy — Aed oy pased
-aad ate apdoad 1 'sugy Jop suoneEd
ndde jo sputy (e ag pnod aJayl,,,
SUyJEap ad1) SASNED
'SSED |50 Ul “jey) ayows dunmnsas
oY) pue saty queasad dayg s ey
1npoud Aue s10ae) oy pres s
.« pood
PINOO] "MES | JRyMm,, Jet) padpaimouy
aN Ay g e ay) uo siayjo
ale daany) asneadd,, ‘sponpoad ayy Jut
-s10pud o 11o0ys paddoys ay ‘uorjeiuss
-2ad 0IPIA DU DJRS A1 OJUOIOT, I}
uAIS ALY oM asot)) Juowre §1 JSHY
updig’ g ANy War) Asuoig
o pRUITIUIEW
st )t se pood se K[uo v,.m juepae)
-2 241y iy 1o Butgsea Ajeejduwod
‘watp ysem adoad pue Sup pue
Sunagd 193 o) pua) syadaed pue sede.p
i sdugy ng,, pres ay | ‘urede
pajpuey j0u Ut ApaatIed porjdde
a1 &atp se Buop se pood aa faql.,
sjutod peq pue pood
BARY [RIDUDE Ul Sjuepivial dwey
pies ag anpoad oy yym serpw
-] jou s1 yuaunaedag ang edness
"SI A Jo yiey) Loy “dsuj jarg)
SN Bunjiad pue sagqna
weo) ‘sassampew ‘L3soydn supey
-A12 'SA)nxa) ‘S1daed ‘S100p ‘Sj{em 03
paigdde aq ued ajeg a1 pres mern
"S[RLIJRW A0 pue
SoLgEe) 0 pardde sluepamaa sy
J0j MEPUBJS OU SIJJIN 2032 2Y)
JE UBYEIIAPUN Sauo A[Uo ) 2Ie 5359
Ji} SE[ANO(] A1 Passans Spaqoy
"SPIEPURS 9pod Fuip[ing
199 0] PApPAIU St $SI] 10 67 Jo unea
¥ ¢ J0 Junrr v SBY 381 5,070 941 U0
JUBPIE]AI BUIB]] DATIDI]]D 1SOUL U],
0t
10 peasds awiey © 1§ Ajod ang pue oz
Jo Funes peasds auiey) e pey g1 Ijes
@y aaqum 1y sednoq jo qidugy
B U0 SEUNPOD 231Y) JO SpAepuS $,qe)

Y| Juisn pagsa) aam SuOHNOS Yoy
SPAEpUER]S 9po) Juipimg [PUOyEN
paw pue  jeaoadde aaey 'yoay
-WIDPUL ], pUe SaLNsnpu] sesjsg soiel
1JJ© “2uf ajes Al ojuolo], Aq patmy
aenuewt ‘1e Ajog allg pue gor ajes
L PIes O Y3 JO Spaqoy utjof
‘parsa
UI pey Saul] e 2114 om) £[uo jeuy)
punoj 10 A1 Y1m ¥ooud € Ing ‘an
1123 NS PAUONIURS-JUDUILIIA0S ©
‘EpeuRy jo AI0)RI0GRT § JOILIMIIPU[
| Aq poacadde uaaq aavy spnp
-oxd oty ey sajsodar # poy Mepo
anpotd matl o) Se3ANI)
SB A[IBaU j0U JJR SUNBE 3 USI[M
'SJUBPIRIAL JBYJ0 JO pEAYR pou )
128 jim sjonpoad ajeg adng jey) sadoy
MEJY) BT 2p0d Fuip[ing 139w
10U M TEY) SIELIIEW U0 JUBPIE§aS
@J1] 951 UJo SHapping suojedjioals
peasds Jwey) jpau S Wy mau B
JO JOLIFJUL 3} U0 SAOBLINS PUB SWa)I
e "OLEBIU) JO Spon) Ay ) pue
Fpoyy TuIp[ing [BUOHEN SY] Jopu()
PlES 9y |, 'pajsata)
Ul &, A3 ) puE 'SaJ1) $Sa] o |]Im aday)
AURIIADUL € ], PIES ME]Y) JUEPIETA
e )im pajea) sasnoy o) Apdde jydnu
a0 Jad €1 o1 o1 o Megas B ey
ST EN P Saued WD dduBInsuL Jofei
syl 0) sayoeoadde Aseulunadg
PIES 8y |, 28y N0 jayIew adny
£.10] [enua sl sem s mauy am,,
pojaadxe sseay Aued
W03 HY] 1eYMm AfloeXD SRy puy
QPP 21| SpeRads jonp
-0ad ay) Jo plom se Ajtep juawgiedasp
SSQUISTIY @y} 0) Funwod aae sawnbun
PIES ME[T) Uojiwe)] Ul uuj aumeudls
I PUE 0JU0S0, U1 13m0, NO) oY) e
SIBUWIOYSND J841] 8,9J8S a1y duowy
SIS
PRIUL) oyl SUpnioul SLIUN0Y Jay
Ul pIlE)S JJB SasiyIurd) [RUOEu
SE Jeak B ungm ymodd (euatuouayd
sppaad apf 'Xis Jayjour uo Juigom
§1 pue sasiyourd) ydia dn s sey

Wepo ‘ojep ol npoad pasisep ay)
10] UIALNS oARY S)51U10S Auedwod
5B JBIA © INOQE 10) JaUing Yorq ay)
1O Ua3q Sey Sunoyiew ajes adyy
) WOy I JO JSOW 0p ued,,
'ysnaq a0 Jajor ‘Avads Aq pendde
'SIRIMUANYD 1O 1[I0M (0SS pies 9H
‘pres mepn , Aemiur
wIng J uom £an) ing ‘ferour pue ssejd
B 1BAT] 1, UBD am SEUIY) AJU0 QY L.,
UIEIS JOU [[1M PUB SSHLI0PO *SSA|I0j0d
ate L ‘mata jo quied S JaUMSH0d
ay) wod g Suedwod suy 4q paonpoad
ASOU 5B aA0a)a S8 10 dAsuatjad
W0 SB ‘AINA|] S8 I8 UM} J0 JI0i
g 'SAUS MElE) ‘SAapRIAp 10) punoss
U3 PAEY SUOIINIOS JUEPIR)AT ANy
puiw uy suoneandde e
Jedas Y peTERID U BARY YIIYM
“saul| 1anposd 1z oy jo auo Sue pm
N0 SINSAL JL[IUIS PIES MEJL)
ajudaa
jou pmom pue £yomb no pauing
UI0[2 POYLar) SY) SPUODIS  UIYIIM
1005 Juyeoq) o) ponpad sem pue
SIWR]J 0JU JSING YI0]0 pajeasiun My,
JWRY) JauIng uasung] € o) — swaj
Jjqewiwe|)  AjSNOLIOjoU  —  8yIo[
U3y oM} piey  mep)  'saajaenb
pPesy A Je[quy peos s Auedwod
AYJ 1€ Yam STY) YO EISUOWSP ¢ U]
al)
oy} duojuad o papasu g1 ey uddLxo
) Jjo Jumnys Seandage ‘saure)
Y] pUnoLe SBLUIEY B S3jEMD SEF
AL pepudl usym sed agusnquod
uou v 3jo oard ponpoad s Suedwod sy
UT S[EOIWAYD SAES * U] BES 8d1, 0JuD
10], J0 juapisssd-ao1a "avepny Jaja
Hels £ay) sa0yaq saij dojs jiim suor
Nj0S S]1 SALS Jodnpaejnuew 9y ‘way
10 [eusew snosod Aue Jo ‘poom
‘Guiop Ceanjuing o) panddy
A19JES 941} 2ZIUOLN[OADS
[ jey) npoad e padopeasp sey
11 swiepo Auedwod evdnessissiy v
AT ::::zw.....z..:. Lo _.:.Z._.I.
SNUIVINVIV Y

JuDIS1SaL 414 buryyfiun aynvw

sponpoud $71 SWIN)I WAL]

Ajoyes s[[os Aurduriod B3neSSISSIA

JUUING WSSOI 1 2IN0 JJILAN U AD "DJ0) Taigajs
SISISL SEM JRIL 10 Juy) YN Pajess O SEN G Supnimg e o
ipaanpodd sey funduwiod Sy JUepaeiar-aar) v j0 SSAUINII)D YL SIS

=P MEY) Jayeg —:.._.:n....:......a..,o JJeg ity ouoaol — LSYL LR AL
Suned uepy AQ 0j0y4




Business

Make your home Fire Safe

By PAUL RUSSELL
Staff writer

It may seem like an incredible
claim, bul a Peel company says il's
markeling a product *‘that will
eliminate fires."

“I would compare this to havin
found a cure for cancer or AIDS," sai
Peter Glaw, vice-president of Toronto
Fire Safe Ltd., of Mississauga.

“Literally anything that will burn
can be made resistant to fires,” he said

A demonstration in the company's
warehouse explains whal he means. A
piece of untreated cloth quickly erupts

inio flames when held over a gas
burner. But when a similiar piece of
¢cloth —treated with Fire Safe - is held
in the burner’s flame, it does not ignite
The only visible change to the cloth is
a slight charring at its edge.
Similarly, a slim piece of wood is
quickly enveloped in flames when held
in the burner. Another piece of wood,
trealed with Fire Safe, refused to burn
Although the chemical composition
af Fira Safe is secret, Glaw said once
it's applied, a chemical reaction in the
product doesn’t allow the flame to
reach the combustible material.
Fire Safe is also odorloss, colorless
and non-staining, Glaw said. He noled
it is completely harmiess to plants and
animals and is even suitable for fine
textiles such as silk.
The product was in the development

stage for five years, and has recently
been approved by the Underwriters
Laboratory of Canada. Franchise
operations are now being established
across Canada, with a Brampton loca-
lion a possibility.

There are more than 20 differnt
forms of Fire Safe available, as each
fabric or malerial needs its own type
of treatment. Houses can be treated,
starting with the wooden frame right
down to the pillows on a sofa, Glaw
said. To treat a couch, it will cost
anywhere from $40 to $60. Prices vary
depending upon the size of the job.

Except for high-traffic areas such as
a carpet, one treatment is supposed to
last a lifetime

Glaw said area fire departments
have endorsed the product after t
saw a demaonstration of its potential,
but neither Brampton norAlississauga
iire departments has been introduc-
ed to il vel.

For more information, call 621-7761.

oto by George Beshir

Peter Glaw demonstrates how a cedar
shingle treated with Fire Safe refuses lo
ignite (left hand) while an unlrealed
piece burns unchecked.
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TODAY'S TIP

At $20, Canadian Tire
shares are trading at 133
times Prudential-Bache's
1989 earnings estimate and
llnz.:' times its 1990 esti-

By TERRI WILLIAMS
Teronto Sun

very day, two Canadians dic because of

fires started in their homes.

Now, a pew fire retardant can help pre-

ven! these deaths and stop the devasta.

tion suffered when a [ire starts,

The manufacturers of Fire Safe, a revolu-

tionary new fire retardant which has
recently come on the market say the product can and
will save lives and millions of dallars.

Fire Safe reacts with heat and flames to produce non-
combustible gases.

*'It totally prevents ignition or combustion,’' says Peter
Glaw, v-p ol Toronto Fire Safe Ltd which manufactures
the product at its Mississaugs warehouse.

"It is a very exciling product,” Glaw says. "We are
l:lenll?' telling pecple they don't have to die in fires any
more.’

It took five years of research for Toronto Fire Safe to
come up with this new fire retardant. It has only been on
the market for a few months, but Glaw expects it to be
worldwide within a year. The company has received
inquiries about the product frem virtually every corner of
the world, Glaw says. A meeting with China is scheduled
for next month.

Fire Safe, which is odorless, colorless, non-loxie, non-
staining and completely harmless to plants and animals
tErt'.'ar:ts virtually any porous substance from catching on

ire.

For example if a cigarette was burning in a8 mattress,
without the retardant. the mattress wounld probably ignite
and go up in Mames

Over 60% of zll home [ires start with careless smoking

If Fire Safe had been applied to the mattress, the area
where the cigarette is in direct contact with the mattress
would burn, but the rest of the mattress would refuse to
ignite.

The cigarette would bum out There would be no fire,
no loss of life and little property damage,

When flame hits the area that has been sprayed a
chemical reaction occurs preventing the rest of the
malterial from catehing on fire,

In a demo tape, a small dog house doused with gasoline
but first sprayed with Fire Safe would not ignite. The
house besice it, not sprayed with Fire Safe, went up in
flames (n minutes.

The product is applied by a Fire Safe sgent with zirless
sprayers, rollers or brushes, on both vertical and hori
watal surfaces

Glaw says the cost is similar to having something
scolchguarded.

It has been approved by one of Canada’s consumer
watchdog agencies, the Underwriters’ Laboratories of
Canada.

Glaw says fire departments and manufacturers have

expressed interest in having their worker's uniforms

sprayed.

¥3 24 HOURS
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UP IN FLAMES — Peter Glaw of Fire Safe demon-
strates what can happen to a piece of wood that

ajor clients include Sparkles at the CN
Tower, downtown hotels and a number
of bars and restaurants

Glaw says a whole subdivision of new
homes in Brampton have been sprayed
and discussions are ongoing with
ipsurance companies so buyers of Fire

Sale new homes will get insurance discounts.

FRIDAY CLOSE
£DFh $.8403
0.8 $1.1900

Derr! wilame,
hasn't been sprayed with his new fire retardant,
which is odoriess, colorless and non-staining.

Its major clients however are vertical blind and drape
retailers, as well as carpeaters

The fire code maintains all vertiesl hangings In com-
mercial buildings must have a high degree of flame resis-
tency.

An application is good lor about five cleanings, Glaw
says, It should be applid yearly on high tralfic areas
such as hallway carpets




Lebensrettende Erfindung

TCRONTO — Jeode Stunde bre-
¢! »n in Kanzda tiber zwdlf Feuer
nw Alle sclit Mionten brennt eln
Baus., Ungefdsr 3,777 Messehen
w.-den dicsves Jakr In einem Feu-
oo verietel, Alle 24 Stunden ster-
b3 ewel Pemsonen durch eloen
I asbrand, Mehr Kinder wer-
cva verleizi und fallen einem
Uracd mam Opfer als doreh an-
¢-re Unfiilie, Dle Statistiken sind
ersakreckend!

Umso unfaBbarer und un-
glaublicher ist die Erfindung
der einjihrigen Firma ,Toronto

Fire Safe [.td.”. Nach fiinf Jahren
intensiver Forschung hat dieses
Unternehmen eine feuerbrem-
sende Losung entwickelt, die auf
dem Verbrauchermarkt wie eine
Bombe explodiert ist. Global ha-
ben die drei Partner der Firma
mit ihrem Produkt bereits das
Interesse verschiedener Unter-
nehmer in Deutschland, den USA,
Australien und sogar Indien ge-
weckt, die die Vertriebsrechte
fiir das ,Wundermittel' in dem
jeweiligen Land kaufen wollen.
Der 31jdhrige Peter Glaw,

Vizeprésident und verantwort-
lich fir die Vertriebsrechte und
den Verkauf weltweiter Zweigstal-
len, dazu mit einem Drittel Be-
sitzer von ,Toronto Fire Safe Ltd.',
gehiort zu der unterne

stigen Kategorie der Menschen.
Im Alter von dreieinhalb Jahren
giedelte er mit seinen Eltern von
Buchholz (N&he Hamburg) nach
Kanada um. Viereinhalb Jahre
verbrachte er bei den ,Canadian
Armed Forces’, bevor er Pilot
und Fluglehrer wurde. Thm ge-
fiel der Gedanke, ein Unterneh-
men aufzubauen, und sein Ge-
schiftssinn trieb ihn in seine heu-
tige Richtung.

Der erfolgreiche Geschifts-~
mann erklirt, da} dieses feuer-
bremsende Mittel den Sauerstoff
daran hindert, an die Quelle (z.B.
Holz oder Stoff) zn kommen, so
dal die Flamme keine Nahrung’
bekommt und erstickt. ,,Was im-
mer die Quelle des Feuers, sei
es Benzin oder ein Feuerzeug, das
Benzin lost sich in Rauch auf,
aber das Haus oder Mdbelstiick
selber entfllammt nicht, wo das
Benzin ist. Qualm- und RuBschi-
den entstehen zwar vom Benzin,
aber es wird sich nicht entziin-
den’', wiederholl er.

Das Produkt, in der Form eines
Sprays, zum Aufpinseln oder -rol-
len, kann auf die meisten Ober-
flichen aufgetragen werden, so-
lange sie etwas porGs sind, damit
das Mittel haften kann. Gegen-
stinde, wie z.B. Stoffe jeglicher
Art, beispielsweise Gardinen,
Holz, Matratzen und Polstermo-
bel, kbénnen auf diese Weise be-
handelt werden. Die Maglichkei-
ten sind endlos.

Bedenkt man, dab iiber 60 Pro-
zent aller Bréinde auf unachtsa-
mes Rauchen zuriickgefiihrt wer-
den, kann diese Erfindung unend-
lich viele Menschenleben retten.
In einem Versuch, der anf Video-
film festgehalten wurde, wurde
eine brennende Zigarette zwi-
schen zwei behandelte und zwel
unbehandelte Matratzen gelegt.
Nach einiger Zeit entstanden auf
der unbearbeiteten Seite Rauch
und eine Flamme, aber die mit
der Lésung bearbeitete Seite wies
lediglich eine verkohlte Stelle
auf.

Nichts auf dieser Welt kann
ein Feuer villig stoppen. Peter
Glaw:,,Es (die Ldsung) soll Men-

Innerhalb von einer Sekunde miifite das synthetische Alfzwecktuch
Feuer fangen und in Flammen stehen. Behandelt mit der feuer-
bremsenden Lasung der Firma ,, Toronto Fire Safe Ltd.'" ist der
Lappen den Peter Glaw iiber dem Feuer halt, nach 15 Sekunden, je-
doch nur angesengt.

schenleben retten und Gegen-
stinde vor dem Entflammen hin-
dern. Wenn die Flamme sich
nicht entziindet, kann auch der
Schaden nicht so umfangreich

werden.”

Normalerweise fallen Perso-
nen dem Einatmen von Rauch
zum Opfer, bevor das Feuer iiber-

. haupt voll entflammt ist und le-

diglich schwelt.

Da verschiedene Oberfléchen
unterschiedlich auf die Chemi.
kalien reagieren, wurden bis jetzi
24 Erzeugnisse von der Firms
hergestellt. Sie reichen von schiit:
zenden Polituren fiber feuer
bremsende Lisungen hin bis 21
stoffschonenden Mitteln. Stindij
werden die Produkte jedoch wei
ter erprobt und erforscht, dami
in Zukunft noch mehr Gegenstiind
behandelt werden kénnen.

Auf Grund der spezialisierte:
Art und Weise wie Mobel, Gardi
nen etc. bearbeitet werden miis
sen, kann der Verbraucher di
Liosungen nicht von den Regalen iy
Geschéiften beziehen. Ganz abge
sehen davon, widre die Verant
wortung zu groB, wenn der Kon
sument bei der Application eine)
Fehler begeht. Eine Zweig- bzw
Verteilerstelle des Unternehmens
mit ausgebildeten Kriften, sorg
fiir den Kundendienst. Die Kosten
ein neues Haus miltlerer Grofh
mit einer solchen Schutzschich
zu {iberziehen, liegen zwischer
$2,000 und $3,000. ,,Es sind gerin
ge Unkosten, denkt man an dit
heutigen reise”, sagt Peler
Glaw. Pro Quadratiu wird dex
Kunden ungeféhr die Halfte von
dem berechnet, was man bezahit
um Mdébel mit einer Flecken
schutzschicht (Scotch Guard) zi
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versehen. Um beispielsweise
ein Polstersofa mit einer der L4-
sungen zu behandeln, wiirde cirea
$45 kosten.

Durchaus begriindet ist bei der
heute weitverbreitenden Angst
vor Chemikalien die Frage, ob
das Mittel giftig sein konnte. ,Das
Produkt ist absolut ungeféhrlich,
nicht giftig und vallig geruchlos.
Das ,Underwriter Laberatory of
Canada’ hat es abgenommen, und
somit ist es von der Regilerung
genehmigt worden', versichert
der junge Unternehmer. ,,Selbst
Feuerwehrinspektoren in Kana-
da haben sich zustimmend 2zu
dieser Erfindung gedufert. Ver-
sicherungsgesellschaften, mit
denen wir derzeit Verhandlungs-
gespréiche filhren, so hoffen wir,
werden den Benutzern unseres
Produktes eine Beitragsermé-
Bigung geben. Selbst Biirgermei-
ster verschiedener Stiadte wol-
len unser Erzeugnis mit eigenen
Augen begutachten'', bestdtigt
er weiter mit einem strahlenden
Blick, noch immer aufgeregt und
begeistert {iber den schnellen
Erfolg.

Im Mirz wurde bereits der

CN-Turm, dort, wo sich das Re-
staurant und die Diskothek Spar-
klaes befinden, bebandelt. Soll-
te dort ein Feuer ausbrechen,
wéren die Konseguenzen kata-
strophal!

Wie schon erwdhnt, sind die
Méoglichkeiten fiir die Verwendung
dieses feuerbremsenden Mittels
endlos. Uberall dort, wo viele
Menschen sind, in einem Sport-
stadion, beispielsweise dem neu
erbanten Sky Dome, in Wolken-
kratzern, Altersheimen, Thea-
tern, Konzerthallen, Hotels, Ap-

enthdusern oder Flugzeu-
gen; einfach iiberall dort, wo der
Ausbruch eines Brandes die ver-
heerendsten AusmaBe annehmen
konnte, wire dieses Miftel ein-
setzbar.

Jetzt, nachdem das Produkt
von der Regierung anerkannt ist,
steht dem Erfolg der drei Part-
ner von ,Toranto Fire Safe Lid.'
nichts mehr im Wege. Peter Glaw
und seine beiden Partner haben
eine Marktliicke gedeckt. Inner-
halb kiirzester Zeit hat ihre Er-
findung auf dem Verbraucher-
markt riesigen Anklang gefun-
den ond wird sicherlich weltweit
noch sehr weite Kreise ziehen.
Damit niemand das Patent ko-
pleren kann, sind die Chemika-
en mit einer maskierten Ldsung
gatarnt.

Selbst Peter Glaw staunt im-
mer noch iiber die Bedsutung
der feuerbremsenden Losung:
lch bin noch immer verblidfft.
Es ist aufregend, sich vorzustel-
len, daB Tausende Menschen,
die jedes Jahr Briinden zum Op-
fer fallen {iberall in der Welt ge-
rettet werden konnen und daB die
Millionen Dollar an Eigentums-
schiiden verhindert werden kin-
nen.”

Im Grunde ist es eine so un-
glaubliche Erfindung, daf sie
zundichst Miftranen erweckt und
im néchsten Moment eine Reak-
tion von ,Das glaub' ich nicht!’
hervarruft. Sicherlich der Grund,
warum die Fernsehserie ,That’s
Incredible’ das Produkt und die
Firma in einer ihrer Sendungen
portritiert hat.

Barbara Lorenzen

Das trockene Holz iiber der Flamme brennt sofort. Auf dem unre
ren, dem behandelten Scheit, erstick! das Fewer und hinterlafl
nur einen angesengten Rand mit ein paar Blischen.

Fotos. Barbara Lorenze



(X) FIRE FACTS

Fire can happen to anyone, anywhere, anytime
. « . FIRE DESTROYS!!

75% of all fires occur at home.
Home fires account for 90% of all fire deaths.

These are the Canadian statistics:

There are over 12 fires every hour ... every eight
minutes a house burns!

@ @

Approximately 3,777 people will be injured this year
in fires, 2,400 so seriously burned that they will be
hospitalized for maore than six weeks.

Fires will kill 675 people this year, every 24 hours
2 people die by fires in their homes.

Every 36 hours a child is seriously burned. More
children die or are injured in home fires than any
other form of accident!!

@ @

Fire can start anywhere: your kitchen, your bed
room, your child’s bedroom, the basement, your
furnace, in your wiring .... everywhere!

@ @

Fire safe retardants can save lives - Think about it.



— 10 International Chemical Corporation
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FLAMEGUARD A.Z.D. by ICC (@9

Overview

Governmental regulations have placed an ever increasing responsibility on the private sector
to adequately protect the public from the hazards of fire. The result is the continued expansion
of a substantial business opportunity for the sale of specialty fire retardant chemicals and
coatings in select markets in most countries.

The impact of legislated fire protection and the growing awareness of fire safety serves as an
interrelated catalyst for the public and a number of professionals and businessmen. Fire
safety officers, architects, engineers, specification writers and local authorities are responsible
to maintain, follow and provide guidelines to industry, whilst ICC as a primary role and function
is to identify, service and assist industry to meet the code requirements of their manufactured
product by furnishing fire retardant chemicals.

The second mandate is to present to the public fire retardant products that offer value add-on
in the retail do-it-yourself market. Distribution of the retail products is conducted through large
merchandising chain stores that present product exposure and offer a volume opportunity.

Introduction

ICC is a Canadian company that manufactures and distributes coatings and treatments for the
fire retardant industry. The company has distinguished itself as a viable source of domestically
manufactured specialty products.

The Industry

The fire retardant industry represents a multifaceted, diverse, specialized and wide spread
business. Dating back to the seventeenth century, the French emperor had a mild fire
retardant concocted to protect valuable cotton prints and draperies. Since that time the
industry has gathered momentum in a systematic manner over the last forty years. With the
introduction of fire and building codes in the 1850s, government regulations and standards
have undergone revisions and expansion especially in the last decade. The promising factor
in the industry, which translates to high growth, is that the trend is continuing.



Other indicators that supported the concept include: statistics place North America’s fire
incidence and death rate amongst the highest in the world; The Federal Governments
continued program to establish more stringent flammability standards in the upcoming years;
and the growing public awareness for fire safety. While some of the Codes were to extend the
scope of existing regulations, others were to be formulated to encompass new standards.

Consider from a macro perspective an office building as an example, the structural beams,
floor separations, elevator shafts, carpeting, wall panelling, ceiling tiles, decorative wood and
paper finishings, all have to adhere to stringent fire code standards. Reducing the perspective
to a micro scale in the individual suites, the cushions and frames in the chairs and sofa, the
wall hangings, carpeting, wall panelling, etc., once again have to meet these same stringent
fire code standards.

As a manufacturer of fire retardant coatings and chemicals, it is our responsibility to identify all
of the components in an office building environment that are required to meet fire code
specifications and to supply fire retardants to the manufacturers of those components.

ICC’s relation to the Industry

Flame retarding chemicals and coatings have been required by law under the Canadian and
Ontario Building Codes for use under specific conditions for many years.

These requirements for limiting smoke generation and flame spread have been met through
one of two methods:-

(A) Inherent Materials - where fibres that produce the required results are woven
right into the fabric during production or chemicals are mixed into the paint or
resin during manufacturing.

(B) Chemicals and coatings - Applied to the finished product to produce the
necessary results, during and after construction or manufacturing.

The products that ICC manufacture can be selectively applied to both of these market sectors.

Overall Market Strategy

The overall market tactics follow proven strategies. One direction is through market
segmentation. This is the process of dissecting a total market area into smaller compartments
that share similar product needs based on ICC products, approvals, human resources and
abilities to effectively deliver those products and services.



The basis for market segmentation are;

» applicable fire and building codes.

» shifts in market requirements, example upgrading cotton canvas
used by tent manufacturers to meet the new regulations.

» Architect/Engineering specifications.

» voluntary institutional guidelines

The second marketing channel has been described as "Centrally programmed networks pre-
engineered to achieve operating economics and maximize impact”. This system offers
economies of scale through their size and elimination of duplicate services.

The basis for vertical marketing includes;

» Opportunities that present multi use applications, Example;
polyester felt, cotton felt, cotton felt ticking.

* Opportunities that represent a series of companies that share
similar applications, Example; Wood Scaffolding.

+ Opportunities whereby dealers and distributors represent and sell
ICC products, Example; A national dealer/distributor network.

Product Marketing Opportunities: Overview

A brief review of the various markets for Flame Guard A.Z.D. available to the creative sales
professional who has the training and tenacity to make the maost of these opportunities.
Varying degrees of attention and emphasis will be directed to the individual markets as they
pertain to the fire code regulations and voluntary fire safety.

Government:

Government Buildings

Correctional Services

Provincial Housing Services/Agencies
Department of National Defence

Ministry of Transportation and Communication
Parks and Recreation

Canadian Morigage and Housing Corporation
Equivalent Municipal Departments

- - - -~ . Ll . >

Institutional:

+ Hospitals

* Nursing Homes

+ Educational: Colleges, Universities, School Boards
+ Commercial and Institutional Laundries

B



Hospitality:

Hotels
*  Motels
* Resorts
* Restaurants
+ Theatres

+ Convention Centres

New Home Construction:

« Value add on to vertical and horizontal timbers
+ Exterior fire retardant varnish for cottages

Manufacturing:

« All areas where current materials do not meet the fire code:
« Sell the Fire retardant product to upgrade those material to
meet the necessary smoke and fire specifications.

Wholesale Distributors:

» Fire retardant products for sale to the do-it-yourself market



@ FLAMEGUARD A.Z.D.

Flamegquard A.Z.D.

A long lasting Fire Retardant treatment for most porous/natural and synthetic materials.

Recommended for:

Particularly recommended for the treatment of:

* Drapes « Mattresses

* Upholstery Fabrics « Textile Wall Coverings

* Rugs « Porous Decorative Materials
= Carpets * Timber Emulsion Paint

» Christmas Trees * elc.

Flameguard A.Z.D. is a non-toxic treatment that minimises possibility of flame spread and combustion.
It also eliminates after-glow and smouldering in most cases.

Application

Applications of Flameguard A.Z.D. are to be performed by authorized applicators using fully trained
and certified operators. All materials to be treated must be Clean, Dry. Free of Grease, Oil, Dust or Dirt,
Always test for Compatibility, Colour Fastness and Shrinkage prior to application. There is minimal or
no change in appearance after treatment.

Coverage

Spray Application:

At the rate of + 10 to 15 m* per litre. Submerging:

Allow material to absorb completely.
Dry naturally.

Do not wring or tumble dry.

Fan Heater is suitable.

Note:

Washing with water / detergent will remove treatment and therefore protection. 5 to 10 solvent-based
cleaning processes should not affect the fire retardant treatment.

Warranty:

The Manulacturer warrants that its products meet the specifications which it sets for them. The Manufacturer makes no other warrinties
related 1o the product. The technical data furnished is true and accurate to the best of our kapwledge, however no guaninies of accuricy
is given or implied. We assume no responsibility for coverage, performance. or injunes resalting from vse. Maximum Lability. i any. is
limited to replacement of products. Technical data are subject w change without prior notice.

1Cc International Chemical Corporation

762 Upper Jamex Steeet, Suite 200, Hamatton, Gagaao, Caadi L9C 3A2 o Tek (%051 3751400 ¢ Fan: (903) 3889400



CARPEFLAKE 2000

Carpeflake 2000:

A simple, speedy, cost-effective carpet and fabric cleaning system with excellent results.

Carpeflake F.G.®:

This amazing product combines the effectiveness of Carpeflake 2000 and Flameguard A.Z.D. to provide
an effective system which cleans and fire retards all in one application. This system is especially
suitable for maintaining carpets that by regulation have to be treated.

Recommended for:

Carpeflake is particularly recommended for both natural and synthetic materials used in carpeting,
oriental rugs, upholstery fabrics and auto valet services.

Benefits of using Carpeflake:

* Deep Cleanses thoroughly * User friendly

* Disinfects & eliminates mites * Cost effective

* Maintains PH Balance « Contains anti-static agents
* Prevents shrinkage or stretching + Enhances Pile

Application:
Carpeflake is a simple and easy to use system which works on the “release and absorb” principle. To

apply Carpeflake, sprinkle it generously over carpet or upholstery and then brush it in using an electric
brushing machine. Allow solvent to evaporate and extract with a powerhead brush vacuum,

Carpeflake is suitable for removing spots and maintaining high traffic areas on a regular basis, with
minimal or no disruption.

Coverage:
Apply Carpeflake at the rate of approximately 1 kg per 10 to 15 square meters depending on the pile depth,

Note:

Always test for colour fasmess prior to application. Use in well ventilated areas.

Warranty:

The Manufacturer warrants that its products meet the specifications which it sets for them, The Manufacturer makes no other warranties
related to the product. The techmical data furnished is true and accurate to the best of our knowledge, however no guarantee of accuracy
is given or implied. We assume no responsibility for coverage, performance, or injuries resulting from use. Maximum liability, if any, is
limited to replacement of products. Technical data are subject to change without prior notice.

== ICC ~— International Chemical Corporation

762 Upper James Strect. Suise 2000 Hamhon, Oatzn, Camada L9C 3AZ o Tl (905) 751400 o Faxt (5031 3888400
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STERLING Active Involvement Directed for Success

INTERNATIONAL

Counterfeit Money Detector

Developing the sales, marketing activities and manufacturing
alliances required to launch the Counterfeit Money Detector in
1992. The product was embraced by law enforcement, private
and commercial banking internationally. Offering a solution to the
worldwide increase in counterfeit currency activity, the
Counterfeit Money Detector quickly penetrated the marketplace
internationally. The Money Detector was recognized with multiple
international awards.
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THE VOICE TO BUSINESS

| The Halton

Business Jo

VOLUME 11, NO. 6, JUNE 1992

Unique pen detects ¢

By Dianne Cornish

Hakon Business Joumnal

BURLINGTON - It has been
available for only the last few
weeks and already it's Burlington-
based distributor s finding it diffi-
cult to keep up with the demand,

“I expect that as soon as banks
become more aware of it, there'll
be one in the hand of evary teller,”
said Peter Glaw, president of the
International Business
Development Corporation on
Harvester Road.

Glaw was referring 1o a
Canadian-developed invention
called the Counterfeit Detector.,
The detector is a light-weight pen
that can detect counterfeit bills in
seven different foreign currencies,
U.S. dollars, French francs,
German marks, Japanese yen,
Hong Kong dollars, Venezuela
bolivar and Bahamizn dollars.

Simple mark

A simple mark with the pen on
the bill is all that's needed. Glaw
explained that a chemical in the
pen reacts with the bill 1 produce
an amber color if it's authentic or
black if it's counterfeit,

“Anybody who handles cash is
interested in this type of product,”
said the company president. His
office received the first 100 sam-
pie units of the pen a few weeks
ago and they were all sold that
same day.

A few days later, another ship-
ment of 2,000 pens arived; they,
oo, were sold the same day. Now,
Glaw is expecting another 10,000
to arive, He anticipates they'll go
Just as goickiy.

The pen is expected to be espe-
cially popular with banks, retail-
ers, racetracks, customs officers.
police officers and restanrateurs.
“There’s nothing like it world-
wide.” said Glaw,

Millions of dollars of counterfeit
American bills enter the North
American marketplace every day.
U.S. counterfeit bills are especial-
ly difficult to detect because
they're relatively simple with only
two colors, Glaw stated.

That makes the larger American
bills particularly suspect in
Canada and other countries, he
added.

ounterfeit foreign currency

COUNTERFEIT DETECTOR—Peter Glaw,

president of International Business Development Corporation,

peses with the Counterfeit Detector, a newly-invented produst that can detect counterfeir biliy in seven foreign

currencies. At right, foreground, is @ stun gun, a

Photo, Dianne Cornish

nother product distributed by the Burlington company

Protection sought as crime rises

Continued from page 1

Glaw related a personal experi-
ence which shows how Canadian
retailers react to large U.S, bills.

He recently tried to purchase
some patio equipment from a
large retail outlet in Burlington
with an American $100 bill.

The manager of the store told
him they would not accept the
money because of the possibility
of it being counterfeit and he was
asked to bring it to a bank and get
it converted to Canadian currency.

As the economy worsens, crime
increases and more counterfeit
bills appear, said Glaw. It's esti-
mated that 85 per cent of all coun-
terfeit bills, worldwide, are U.S.
bills.

Glaw said the pen represents a
simple and affordable way of
detecting counterfeit currency.
The current retail price for the pen
is $17.95,

The International Business
Development Carporation brings
new inventions to the manufac tur-
ing stage and distributes them

worldwide. It also does some cus-
tom manufacturing for businesses,

The company has been at its
Harvester Road location for the
past year. Before that, it was on
Lakeshore Road and, before that,
it was located in Hamilton,

It has been under its current
name for the past four years, but
originated as a small company
about eight years ago.

Most of the products handled by
the company are new and unigue.
It distributes several personal
security products, such as wireless
alarms for home or office, person-
al attack alarms and travel alarms
which resemble a door wedge and
which, if moved, alent a traveller
that someone is trying to get into
their room.

The Burlington company recent-

ly began distributing the stun gun,

a small hand-held device that
emits 80,000 volts of electricity
when brought into contact with an
attacker.

The device will immobilize the
attacker for several seconds or
minutes depending on how long

the mechanism is used on the
assailant

*“The nice thing about this device
is that it doesn't cause permanent
disability or injury,” said Glaw.
Young women and older people
are particularly interested in it
because they feel intimidated
when they're walking alone oa the
streets, he said,

The stun gun was recently legal-
ized in Canada. It had been listed
as a prohibited weapon, but that
classification was challenged in
the courts which ruled that the
device was improperly classified.

Glaw said the stun gun can be
purchased in Toronto stores or by
mail order. It can also be obtained
by his company, which sells the
product for $79,

“Security or personal security is
definitely a growing industry,” the
businessman noted. People want
1o protect themselves and their
belongings and new security prod-
ucts are coming forward as
demand for them increases.



Milton Mall
: 55 Cneano Street South, Milton, Ontario LIT 2M3
anon 1 Tek [416) 878-4173

Toronto Line: {416 821-2181

August 11, 1§92

International Business
Development Corporacion
5205 Harvesszer Rd., Unitid
Burlington, Oncaric

L7L B6BS

RE: COUNTERFEIT JETECTOR

Dear Zecer,

Saveral menths age I purchased ome of your Coumcarfsic Datector Pems. I

have cesced che Pen on an actual counteriei:z U,S, bill and found thac

there was 1 sigoifdicant enough diZerence derwsen a Teal U,S. bill.

Having che Fen in cur branch, I do Zeel more secuIe agalnst people attempting
to 2ass frauduleat U.S. cash.

Recently T recommendad to our Regional Manager cthac perhaps it would be
an axcsllenc idea =o supply our other branches with che Countarfeir Deteccor.

T would like ro cemmend you and vour zrcduct and would definizely recommend
-2a uyse 37 -he Counceriaic Deaczaccor re anyere dealing witl any oI che
dacectanle curTencies.

(
/;Zsis:an: 3ranch Manager
/



Canadian Imperial

Bank of Commerce
Walkers Line and Mainway
1222 Walker's Line

Please address reply to Burlington, Ont.

the Manager L7M 1Y7

International Susiress
Davelicoment Caroaraticn
S20S Harvester fc.. Unit 3

3uriingzcn, Ontar:io

Attantiorn: Mr, Pater Slaw

w

Saar Sir

I would like ta thank-vou for intraocucing us ts the Ccunterfeit
detector. We nlan to implement this pen in our day %o day dealings
with Foreign currency. It is certainly nice to knocw that this procuct
can assist us 1n detecting false bills.

Again, we ara pleased to be using this unigue zen and wish you

many Tuture successes wxith pracucts such as thesa.

Yours kruly,

;Lﬁé. /LLLJQJ :

toerrd Colcouhoun
Mafiager



-

m Bank of Montreal

Mapleview Centre
300 Mapie Avenue
Burlington, Ontario
L7s 2J8

Taleshone No. 418=681-8500
November 13, 1882

International Business Development Corporation,
52C% Harvester Road 3A
Burlington, Ontaric, L7L 4BS5
Attn: Mr. P. Glaw
Dear Mr. Glaw:

With reference tc our vecent :t2lgpnone conversaticn,
I wanted to takg the time tTo express our apprecig:ion for
the "Counterfait Detectcor”. Since the pen has been
intrcduced in the office, we have prevented losses cn
ix cocunterfeit U.S. $100 dellar bills.

We are reccmmending the pens te 2ur ccmmercial
customers. and cother branches of the 3ank ¢f Montreal.

Sincerely,

@w;om

. Featherstone
As;mstant Branch Manacer

-

™



EHREN-URKUNDE

INTERNATIONAL
AUSSTELLUNG
»IDEEN-ERFINDUNGEN-
NEUHEITEN«
NURNBERG 1992

&

&3

International Business Dev. Corp.
Peter Glaw, Canada

wurde fir hervorragende Leistungen

eine Gold-Medaille (Gold-Medal)
verlichen
Counterfeit Money Detector Pen

Erfindung/Neuheit

7 A

Niirnherg. 31. Oktober 1992 Die internationale Jurv der TENA '62




DIPLOME
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21 SALON
INTERNATIONAL
DES INVENTIONS

GENEVE 1993

Aprés examen, le Jury Infemational a décidé
de remefte 4 INTERNATIONAL BUSINESS DEVELOPMENT CORPORATION

pour ['invention: STYLO DE DETECTION DE FAUX BILLETS

UNE MEDAILLE D’OR Genewve, le 29 mars 1993

P . —_
|& Présicant du Comité
d'Crganisation du Salon
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STERLING Active Involvement Directed for Success

INTERNATIONAL

Trikes: Three wheeled vehicle

While traveling in Europe Peter saw the popularity of the Trike, a
three wheeled vehicle. Seizing the opportunity Peter successfully
imported and assembled Trikes in Canada. Strategically leveraging
a dealership partner model throughout North America and the
Caribbean.
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Trikes take
to the street
with Rewaco

Qe way to be really cool ir: this susuner's best could be by
driving a threewheelod vehide from Germany now marketed
m:«n Mp lalms it Is the oody prodietion maker of

aco Mclogsport clalms it is the ion
Uree-whoeled motoreyules, or trikes, In Buropo and now they
urs expanding Lo North Americs with Mississauza's Lonworth
Dr. a8 its salés anc assembly home basa.

Company president Jan Bach said Rewsso is & family bust-
mess Lhat started about 10 yeass making trikes commer-
clally in Germany. The lure of North and South America was
ton big o as‘o“lhm}ec{sgo:nop-hmmmm
yR8rs 30, I3 felt North America was ready for the
Mamboyant beaks and colours of the trikes.

Since opening bn My, Rewaco hes slready sobd 21 trikeast 2
starting price of $25,500.

Gmngluw vico-president Peter Glaw sald buyers “tend Lo be
males in thels 40s, a professianal, whe &5 looking for the style
of & bike but the comfors of a car

“They have 2 long wheel base of 11-01, six-inches and Lhey
are O).imches wide. It has a low eentre of gravity so it woa'l
Uip,” Glaw saibd.

“This is nol & home-bullt er 2 motorcycle modified Into a
trike with all the negatives that goes alang with it. This s
full. iom trike that was designed from the outset for
comfoet and stabil ity *

Engine choiees are a L6-litre Vollkewagan alrcooloed engine
bromght ir from Mexico and fitted with catalytic cosverter to
meet emission reguiations. The nllier engine is 2 V-Twin
moinecyede engise. The controls are simdlar Lo a car with brake
and 523 pedais and 2 gearshift bover in tha centre.

you canl drive & ear you can drive a trike* Gl sid. Bol
it is licensed s 3 motercyole,

Thare are threo modeds the H34 Chopper with two seats (n
Landem with MWmﬁ:e H35 Family with seating for
hree, and the HS6 the trike with the Viwin motor
Eodies are in & wide choice of vibramt coloars and just about
every metal phece ks chrome-plated.

cost bs $25.900 and the Family ks $400 mere amd that
inchydes just about everything " Glaw said.

"We find that mer: come in Lo look at them with thelr wives
wed It s the wives who end up Crivieg (e deal

“Wives come in dead 3% 3 trike but after going for
ride, they're alter their husbands te buy ane.™

Glaw said the bizzest problem he may have is trying to meet
demand mow that people kmow the trikes are available in
M“rgnmm tstanding,” he said “When I

response has beon oul * he said pocpl
&k the price and we tell them, they expect it to be & let more.”

To find sul more about Rewnco Trikzs check their
[wow. motersportine net) website or o-madl (info@motorsport:
ine.net) address

S s . o0
Rewaco Metorsport, wiwels one of the firm's trikss along Dundas SLE.

Peter Glaw, vice-president of

.-motorsportinc.net
(905) 624-6800
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— Hugh Wesley, SUN

PETER GLAW, vice-prasident of Rewaco Motor Sport, takes 2 spln ona three-seater trike powerad by a Volkswagen engine. Glaw's
firm sells the $28 000 trike, which is geared to middle-aged, white collar folks looking for safe excitement.

.motorsportinc.net
(905) 624-6800
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